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FINANCIAL HIGHLIGHTS 


I 



1962 

1961 

Net sales. 

$114,580,876 

$ 107,845,334 

Net income. 

$ 7,296,839 

$ 6,382,446 

Per share of stock. 

2.18* 

1.92* 

Dividends paid. 

$ 3,512,611 

$ 2,754,169 

Per share of stock. 

1.05 

.91 

Earnings retained in the business. 

$ 3,784,228 

$ 3,628,277 

Per share of stock. 

1.13* 

1.09* 

Working capital. 

$ 31,279,981 

$ 28,626,049 

Per share of stock. 

9.33 

8.57 

Stockholders’ equity. 

$ 42,672,687 

$ 38,676,214 

Per share of stock. 

12.73 

11.58 

Shares outstanding at year end. 

3,351,510 

3,338,728 

Number of stockholders. 

8,053 

7,822 

*Per share figures based on average shares outstanding during year. 





























TO THE SHAREHOLDERS 


It is with satisfaction that we report another successful 
year for your Company. During 1962 net sales and profits 
both increased beyond the peaks established last year to 
the highest levels in the Company’s history. These new 
records were achieved in spite of the substantial devalua¬ 
tion losses incurred by our International Division. 

Sales and earnings of Q-Tips, Inc., acquired March 1, 
1962, are included in the results for both years. 

Profit margins, particularly those of our domestic divi¬ 
sions, showed good increases during the year. This was, in 
large part, attributable to increased sales, as well as to 
further savings realized through the integration of both the 
former Northam Warren enterprises and Q-Tips, Inc. 

On May 23, 1962, an event of major significance for 
your Company took place when, for the first time, its capi¬ 
tal stock was traded on the New York Stock Exchange. The 
initial transaction signaled a milestone in your Company’s 
long history, both in terms of prestige and financial 
strength. Also, for the first time the Company commenced 
issuing quarterly financial reports to stockholders, while 
in the last quarter, the quarterly dividend rate was raised 
from 25^ to 30^ per share. 

In 1962 we completed the first full year of our reorgani¬ 
zation into two new domestic marketing divisions: Cos¬ 
metic, and Proprietaries and Specialties. The Prince 
Matchabelli Division continued to operate as a third 
domestic marketing division. This reorganization assisted 
in increasing sales, as well as establishing more efficient 
and economical marketing and distribution operations. 
Vaseline Petroleum Jelly, Pertussin and Actin cough 
remedies, Pertussin Medicated Vaporizer, Vaseline Hair 
Tonic, Q-Tips Swabs and Cotton Balls, and the Prince 
Matchabelli fragrances, all showed good to excellent in¬ 
creases in sales. Sales of the Pond’s line of products also 
showed increases during the year, aided somewhat by the 
introduction of important new entries in the growing medi¬ 
cated cosmetic field through an Angel Face Medicated 
Compact and Angel Face Medicated Cream Make-up. 

The reorganization of the Domestic Marketing Division 
was not without its problems. All sales territories were 
reallocated, the field force assignments reorganized, and 
the price structure for most products was revamped to 
bring the different product lines together on a comparable 
basis. These changes caused some dislocations in our 
distribution system during the early part of the year, 


and as a result the sales 
of Cutex Nail Enamel and 
Lipstick suffered during 
that period. Although this 
situation was corrected 
during the latter half of 
the year, sales for these 
products showed minor 
decreases for the year as a 
whole. We believe sales of these products will increase dur¬ 
ing the coming year. Total sales for the Cutex line increased 
during the year due to a good increase in Cutex Polish 
Remover, and to the introduction of “Eyes by Cutex”, a 
new line of eye cosmetics in the popular-price field. 

We have intensified our activities in developing opera¬ 
tions within the important Common Market countries. 
During the year we acquired the assets of Vasenol Werke 
Dr. Arthur Kopp KG, Oberndorf/Neckar, manufacturers 
of toiletries, foot care, and baby products in Germany and 
other countries in Europe under the trademark Vasenol. 
During 1962 we also established a new Italian subsidiary 
known as Chesebrough-Pond’s Italia S.p.a. Although your 
Company is already one of the largest of its kind in the 
international field, activities such as these are designed to 
further improve and increase our share in this fast-growing 
international market. 

We were saddened by the death on May 4, 1962 of 
Northam Warren, Sr., founder and retired Chairman of 
the Northam Warren Corporation. A pioneer in the field, 
he was admired and greatly respected throughout the 
cosmetics industry. 

During the year Morris W. Primoff was elected to the 
Board of Directors, and Clifford M. Baker and Hunter S. 
Marston retired from the Board. Ralph E. Ward, Jr. was 
elected a Vice President of the Company, and Albert M. 
Andersen was elected Controller. Robert J. Pritchard was 
appointed Assistant Controller of the Company and Donald 
G. Wiesen was appointed Assistant Treasurer. 

Although 1962 was a successful and most rewarding 
year, your Management regards the progress to date as a 
springboard for further growth and the attainment of even 
greater sales and profits in the year ahead. Such progress 
would not be possible without the continued loyal support 
of our many employees throughout the world. We are grate¬ 
ful to them for their excellent performance during the year. 




President 




CHESEBROUGHPOND’S I INC. 




SALES—The world-wide sales of Chesebrough-Pond’s 
Inc. established new records in 1962. Consolidated sales 
of $114,580,876 represented an increase of 6% over the 
previous high of $107,845,334 set in 1961. Increases were 
registered in all divisions of the Company. The 1962 total 
is more than 2% times the combined sales of Chesebrough 
and Pond’s prior to their merger in 1955. 

EARNINGS —Consolidated earnings also reached an all 
time high in 1962. Earnings were $7,296,839 against 
$6,382,446 in 1961, an increase of 14%. Per share earn¬ 
ings, based on the average number of shares outstanding 
during the year, amounted to $2.18 in 1962 compared with 
$1.92 in 1961. The major portion of the increase in both 
sales and earnings came from domestic operations. All 
domestic divisions contributed to these increases. Income 
from our international operations rose to a new high despite 
abnormal currency devaluations in Argentina, Brazil, and 
Canada. The ratio of net income to sales has increased 8% 
in 1962 due principally to a substantial increase in sales 
of high profit items coupled with the economies realized 
from integrating the operations of Q-Tips, Inc. and the 
Northam Warren enterprises. 

DIVIDENDS-On November 21, 1962, the Board of 
Directors voted to raise the quarterly dividend from $.25 
to $.30 per share, an increase of 20%. As a result, the 1962 
dividend payment per common share was $1.05 compared 
to $.91 per share the previous year. This is the third con¬ 
secutive year the Board of Directors has increased the 
quarterly dividend payment. In 1962 the stockholders re¬ 
ceived a total of $3,512,611 compared with $2,754,169 the 


previous year. This marks the 81st year the Company has 
paid cash dividends without interruption. 

TAXES — The Company incurred federal, foreign, state 
and local taxes totalling $11,650,149 in 1962 as compared 
with net income of $7,296,839. These taxes represent 61.5% 
of income before taxes. 

Under the provisions of the 1962 Revenue Act, the Com¬ 
pany will be permitted to reduce its federal income tax 
liability for 1962 and subsequent years by amounts equal 
to approximately 7% of the cost of qualified machinery 
and equipment additions purchased for domestic opera¬ 
tions. This credit, which is not material in amount, will be 
taken into income over the estimated productive life of the 
assets by reducing the basis for depreciation. 

ACQUISITIONS AND SALES OF ASSETS-The 

capital stock of Q-Tips, Inc. was acquired by Chesebrough- 
Pond’s Inc. on March 1, 1962, in exchange for 300,000 
shares of its capital stock. Q-Tips and its subsidiaries 
manufactured cotton swabs, vaporizers and other prod¬ 
ucts. On December 1, 1962, the Company acquired for 
$1,264,196 the assets of Vasenol Werke Dr. Arthur Kopp 
KG, a German company engaged in the manufacture and 
sale of toiletries, foot care, and baby products in Germany 
and other European markets under the trade name “Vase- 
noi”. 

During 1962 the Company sold Seaforth, a men’s 
toiletry line, and Practical Electric Products Corporation, 
a manufacturer of steam vaporizers, acquired in the Q-Tips 
acquisition. The combined net sales of these products 
amounted to $1,418,677 in 1961. 


4 




















WORLD-WIDE SALES 

(millions of Dollars) 


DISTRIBUTION OF EARNINGS 

(millions of Dollars) 


114.6 




President Jerome A. Straha and Keith Funston, 
President of the N. Y. Stock Exchange 
review the first day's trading in 
Chesebrough-Pond's stock. 
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DOMESTIC MARKETING 


Major organizational changes in domestic marketing 
operations which took effect at the beginning of 1962 
proved successful during the year. Our new domestic 
marketing divisions, the Cosmetic and the Proprietaries 
and Specialties Divisions, have now seen their first full 
year of operation. 

The Proprietaries and Specialties Division, formed to 
undertake marketing and distribution of Vaseline brand, 
Q-Tips brand and Pertussin brand products showed an 
extremely strong sales increase during the year. Vaseline 
Petroleum Jelly, the oldest product in the Chesebrough- 
Pond’s line, continued its growth and again proved the 
sales leader. 

In February, 1962, a new advertising campaign for 
Vaseline Petroleum Jelly, centered around its proved effec¬ 
tiveness in preventing diaper rash, healing chapped skin, 
and treating minor burns, was introduced on television. 
Daytime television and baby magazines were used exten¬ 
sively to bring the Vaseline Petroleum Jelly message to 
consumers, and in October and November the brand added 
nighttime television, participating in “Hollywood Special” 
and “Naked City”. 

Advertising for Vaseline Hair Tonic was expanded 
considerably to consolidate the sales gains achieved during 
the year. For the first time Vaseline Hair Tonic devoted its 
total advertising effort to television. A heavy nighttime 
television advertising schedule was supplemented by com¬ 
mercial participation in televised sports events. 

Advertising and promotional activities on behalf of the 
Pertussin brand products were expanded to capture and 


consolidate a larger share of the rapidly growing cold 
remedy market. The year marked the first entry of the 
Pertussin product line into nighttime television with an 
intensive campaign, which, supported by daytime tele¬ 
vision and insertions in Parents’Magazine, was the largest 
advertising program in the brand’s history. 

Effective new point-of-sale merchandising campaigns 
were introduced during the year. These made noticeable 
contributions to the sales success of many of our proprie¬ 
tary and specialty products. 

The prompt integration of the marketing activities of 
Q-Tips, Inc. into those of the Proprietaries and Specialties 
Division was of major importance. It produced many 
economies through the consolidation of the sales, billing, 
and warehousing operations, as well as through combina¬ 
tion advertising discounts. 

The Cosmetic Division undertook extensive innovations 
in marketing, merchandising activities, and new products 
during the year. In addition to new products and point-of- 
sale promotional activities, an extensive market research 
study was undertaken to determine consumer reactions to 
advertising themes and general marketing approaches. The 
results of this study should enable your Company to direct 
its Pond’s and Cutex advertising and product promotion 
activities more effectively in the years ahead. 

For the first time, all Pond’s make-up products were 
advertised under the Angel Face name. This should provide 
stronger product identification and help to increase our 
sales during the coming year. The first major use of tele¬ 
vision advertising by the Angel Face line of products took 
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place during the fourth quarter of 1962 with the largest 
portion of the advertising budget for these products allo¬ 
cated to both network and spot television. 

Early in 1962 a new medicated compact and medicated 
cream make-up were introduced under the Angel Face 
name. We anticipate that these new products will give your 
Company an important share of the growing medicated 
cosmetics market. 

Mr. Oleg Cassini, internationally known fashion author¬ 
ity, will again serve as consultant for Cutex products dur¬ 
ing 1963. His appearance in our Cutex magazine ads and 
television commercials has been extremely successful. We 
have formulated plans for more extensive participation by 
Mr. Cassini in our trade, as well as consumer campaigns. y. , 

Sharply increased sales during 1962, especially on Wind 
Song products, have resulted in another record year for 
our Prince Matchabelli Division. One of the year’s high¬ 
lights was the successful introduction of a new fragrance 
line. Prophecy. Initial sales of this new product have been 
encouraging, and we look forward to its continued success 
in 1963. Other new products introduced during the year 
include Azizamatique Brush-on-Mascara and Aziza Fluid 
Eye Shadow. 

The success of the first full year of operations under our 
new marketing realignment points to a continued gain in 
sales and profits throughout 1963. 



Oleg Cassini (left), world-renowned couturier and fashion consultant for Cutex , 
checks an ad layout with members of the Company's advertising staff. 
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Commercials featuring our fine Pond's products 
are seen by millions of TV viewers daily. 




a 


mans 


choice 


*j 


Television commercials for Vaseline Hair Tonic 
stress “a man's choice" in hair grooming. 



In this TV message , the new Prince Matchabelli Per¬ 
fume Crown graces our newest fragrance: Prophecy . 



Ac tin , a new extra strength cough mixture , has 
brought relief to thousands of cold sufferers. 













INTERNATIONAL OPERATIONS 


During 1962 the International Division’s sales and profits 
increased even though we were adversely affected by de¬ 
valuation of the currencies in several of the countries 
where we have substantial investments, notably, Argentina, 
Brazil, and Canada. We estimate that these devaluations 
had the effect of reducing our sales by approximately 
$2,695,000. The amount of $637,000 set forth in our oper¬ 
ating statements reflects the write-down of our net assets 
employed in the various countries which devaluated their 
currencies during the year. In spite of the substantial ex¬ 
change write-downs, our operations in the markets affected 
continued satisfactorily. In addition, the price increases 
which we were able to make and increased demand for our 
products tended to reduce the effects of devaluation on our 
final statements. 

Without attempting to minimize the seriousness of de¬ 
valuation losses, it must be recognized that the unstable 
foreign exchange situation in certain countries and the 
political unrest which also exists in other areas are sympto¬ 
matic of the serious social and economic problems existing 
throughout the world. Our international business is con¬ 
ducted under operations designed to keep our investment 
in sensitive areas down to a practical minimum, and the 
continued growth of our International Division income 
attests to the success of these policies. 

Throughout the past year we continued our policy of 
intensive development of the European market, especially 
for the important countries within the Common Market. 
As previously announced, we expanded our operations in 
West Germany, and we now have distribution of Chese- 


brough-Pond’s products throughout the country. Since its 
establishment two years ago, our German subsidiary has 
increased the annual sales of Chesebrough-Pond’s products 
in Germany by a very substantial amount. 

On December 1, 1962, our German subsidiary, Chese¬ 
brough-Pond’s G.m.b.H., acquired in a cash transaction 
the operating assets and the business of Vasenol Werke 
Dr. Arthur Kopp KG, Oberndorf/Neckar, manufacturers 
of Vasenol toiletries, baby products, and foot care products. 
The acquisition of this line, although having limited vol¬ 
ume, gives us an additional area of opportunity in the 
important West German market, as well as the ownership 
of a well organized manufacturing plant and research 
organization within the Common Market. 

In the early part of the year we also formed a new 
subsidiary in Italy, Chesebrough-Pond’s Italia S.p.a., and 
undertook the distribution of a limited line of Chesebrough- 
Pond’s products through our own sales organization. Fol¬ 
lowing the experience gained in Western Germany, we 
started distribution on a limited scale, but we are confident 
that the important Italian market offers an outstanding 
opportunity for the sale of many of our products. Distribu¬ 
tion will be expanded as rapidly as possible, consistent 
with the problems encountered in establishing new markets. 

Major steps were taken during the year to integrate the 
operations of several of our newly acquired product lines. 
The market supervision and control of all the former 
European Northam Warren products and Q-Tips products 
have been transferred to our European Division so that all 
product lines owned by the Company are under centralized 




















supervision from our Geneva headquarters. 

In Canada we completed the expansion of the Chese- 
brough-Pond’s (Canada) Ltd. plant in Markham, Ontario, 
and have consolidated there all Northam Warren opera¬ 
tions formerly conducted in Montreal. The Montreal plant 
has been disposed of satisfactorily. An extension was com¬ 
pleted for the Q-Tips factory in Paris, France, and steps 
have been taken to double the production capacity for the 
manufacture of Q-Tips Cotton Swabs for the French and 
other European markets. The expansion of the sales of 
Q-Tips Cotton Swabs in many European markets has been 
extremely satisfactory, and efforts will be made to further 
extend the distribution throughout continental Europe from 
the French location. 

As a result of our various acquisitions, we now own or 
operate four manufacturing plants within the English mar¬ 
ket. We have made an intensive study in this area and 
have announced plans for the consolidation of all of our 
English operations in Willesden, London, which is the 
site of the former Chesebrough plant. In order to bring 
about this consolidation, it will be necessary to add approx¬ 
imately 65,000 square feet to the existing facilities. When 
this is completed, we plan to dispose of three of the present 
locations. In addition, we have developed a plan for the 
modernization of equipment and the improvement of ex¬ 
isting facilities. Construction is now underway and is 
scheduled for final completion during the early part of 
1964. Upon the completion of this program, we anticipate 
substantial operational savings, as well as the acceleration 
of the expansion of our operations in this most important 
market. 

Our international advertising activities showed impor¬ 
tant increases during the year. In 1962 our products were 
sold in 119 markets and resultant sales were substantial 
enough to make advertising in support of these products 
possible in 95 countries. Advertising in all media was 
placed through 49 agencies throughout the Free World. 

Overseas, as in the United States, television assumed an 
increasingly important role in our over-all media planning. 
In the United Kingdom, for example, more than 73% of 
our advertising activities were concentrated in television. 
Moreover, television formed a major part of our advertising 
in Argentina, Brazil, Venezuela, Australia, and Japan. 

Four-color magazine ads continued to play a strategic 
role in supporting sales of our cosmetic products in most 
major markets. Other media, such as radio and newspa¬ 
pers, were used extensively wherever four-color facilities 
were unavailable. 

The plans which were developed during 1962 will help 
us achieve an even more dominant international position 
during the current year. 
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i autenticamente 
masculino! 



Cut ex “Perfect Peach'* 
Lipstick and Polish 
appear in 
many foreign magazines. 
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“Pond’s is my one essential In Spanish speaking countries 

beauty care** asserts this famous —Pond's Cream refreshes 

Swedish actress , Gio Petre. and smoothes one's skin. 



Vasenol products made by our most recent 
acquisition in Germany. 
















CHE SE BROUGH-ROND’S INC 



1955 
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VASELINE—During the past year people 
the world over used millions of pounds 
of a tasteless, colorless and odorless 
substance. That substance is Vaseline 
Petroleum Jelly, a semi-solid that can be 
every medicine chest on earth. Through the years Vaseline 
Petroleum Jelly and its companion, Vaseline Hair Tonic 
(introduced in 1916), have continued to be among the 
Company’s largest selling items. Vaseline Hair Cream was 
added to the line after the merger in 1955. 
POND’S — The story of Pond’s is a colorful one. 

Founded on the reputation of a 
remedial Extract, the company 
later became best known for its 
beauty creams—the most famous 
being Pond’s Cold Cream, Dry Skin 
Cream and Vanishing Cream, all 
known throughout the world. After the 1955 merger, a new 
liquid make-up was introduced under the Angel Touch 
name. It was followed in succession by Pond’s Moisture 
Base, Pond’s Dreamflower Talc and Dusting Powder, and 
a new, improved Angel Skin Lotion. In 1962 Angel Face 
Medicated Compact and Medicated Cream Make-up made 
their appearance. In the same 
year the new Angel Face 
“Date Case” 

Compact and A 
the “Galaxy” A 
Lipstick were ■ 
introduced. [I 


Pond* 


1957 



PERTUSSIN — The acquisition of Seeck & Kade, Inc., 
manufacturers of Pertussin Cough Syrup, added one of 
the oldest and most successful cough remedies on the 
market to the growing family of Chesebrough-Pond’s 
products. First prepared in 1896 by a German pharmacist 
as a medicine for whooping cough (pertussis), the formula 
has as its principal medicinal ingredient the herb, thyme. 
In 1911, manufacture of Pertussin began in a one-perco¬ 
lator establishment in New York City. At first sold only 
by prescription, the cough remedy soon gained in popu- 
^ larity and began to make its appearance on 
proprietary retail shelves. A principal ad¬ 
vantage of Pertussin, and one which greatly 
enhanced its sales, was its broad family ap¬ 
peal. Because it contains no narcotics or 
other harmful drugs, it is known as a safe 
remedy for ail ages. In 1961 Chesebrough- 
Pond’s Inc. supplemented this well-known 





cough mixture with a special formula that renders it strong 
enough for adults, yet safe enough for children under six. 
This product, called “Actin”, is an extra-strength cough 
mixture. Two years earlier the Pertussin product line 
reached an important turning point with the introduction 
of the Pertussin Medicated Vaporizor, a 
pressure can which releases medication to 
help combat discomfort of the upper respi¬ 
ratory tract. Commonly used as a medicated 
room spray, this product has enjoyed great 
popularity. All Pertussin products bear the 
commendation seal of Parents’ Magazine. 









































Giant carding machine processes raw baled cotton 
into ribbon form to be used for 
Q-Tips Cotton Swabs and Cotton Balls. 


for coloring portraits by applying paint with one end of 
the swab and blending in color with the other end. The 
use of cotton swabs by doctors, hospitals, in first aid 
treatment, by consumers as beauty and grooming aids, 
and by pet owners is staggering. All over the world people 
found—and are finding—new uses for Q-Tips Cotton Swabs. 

As sales grew, the Company eventually introduced a new 
product, the now famous Q-Tips Cotton Balls, which not 
only afford the opportunity of cleansing a greater surface 
area, but are also being put to hundreds of household uses. 

Through the years, Q-Tips, Inc. continued to expand 
its manufacturing operations. In 1946, Mr. Gerstenzang 
formed Q-Tips S.A. in Paris and shortly thereafter, Q-Tips 
(Canada) Ltd. The year 1958 saw the purchase of Paper- 
sticks Ltd. of England, a company that manufactured paper 
sticks for the confectionary trade. Its machinery was sub¬ 
sequently brought to this country and adapted to the 
manufacture of paper stick swabs in the U. S. This made 
Q-Tips Cotton Swabs available with both wooden and 
paper sticks. Today, the demand for Q-Tips cotton prod¬ 
ucts continues to grow, .not only in the United States, but 
in Western Europe and North Africa, as well. The principal 
manufacturing plant in Long Island City, New York, pro¬ 
duces these fine products on a round-the-clock, three-shift 
basis in order to meet this demand. 

Q-Tips, Inc. is more than just a welcome addition to 
the Chesebrough-Pond’s family. It promises to write an 
exciting and historic chapter in Chesebrough-Pond’s ever¬ 
growing world-wide operations. 


KEIMFREIE 


Q- Tip»”-Sctiuti mar ka: Marque Depose* 


Q-Tips Swabs are sold in 
Switzerland , France,and 
five other countries. 


Both Q-Tips Cotton Swabs and Cotton Balls 
are sterilized in huge autoclaves 
at the Long Island City plant. 






















A DYNAMIC PATTERN OF GROWTH 



1958 





PRINCE MATCHABELLI, INC. - In 1958, 
Chesebrough-Pond’s Inc. entered the fragrance 
and toiletries field with the acquisition 
of Prince Matchabelli, Inc. The move 
added the well-known Prince Match¬ 
abelli and Simonetta lines of perfumes 
and fragrances, and Black Watch men’s 
toiletries to the Company’s product 

lines. The Matchabelli Company was founded 
in 1926 by Prince Georges Matchabelli, a 
Russian refugee who escaped the revolution 
and came to the United States in 1924. The 
Prince opened an antique shop 
on Madison Avenue and in¬ 
dulged in his hobby of blend¬ 
ing perfumes. Before long the 
demand for his perfumes far 
outweighed sales of antiques. 
Shortly after the firm’s acqui¬ 
sition by Chesebrough-Pond’s Inc., an exciting array of 
new products appeared. The year 1961 saw the introduction 
of Polyderm Moisturizing Lotion, Tact Core Stick, the first 
deodorant stick with an antiperspirant cream center, Abano 
Dry Skin Bath Oil, and the Deluxe Golden Autumn line. In 
the famous Wind Song line, a 
new aerosol cologne package 
was introduced. 1962 saw the 
debut of Matchabelli’s first new 
fragrance in years—“Prophecy 
... earth’s newest fragrance.” 



1959 



AZIZA— One year after the 
acquisition of Prince Matcha¬ 
belli, Chesebrough- 
Pond’s entered the fast¬ 
growing eye make-up 
field with its purchase of the Aziza line of eye cosmetics. 
Founded in Europe during the 1920’s, Aziza subsequently 
moved to the United States, and expanded its product line 
from the original cake mascara to include creme mascara, 
YT eye shadow, and eyebrow pencil. This famous line of 
I eye cosmetics enjoyed national distribution 

4 through major department stores and drug stores. 
JJ, Aziza’s trained Beauty Specialists toured the coun¬ 
try to teach sales personnel and customers how 
best to use eye make-up for flattering results. 
Aziza’s distinctive aqua-green packaging was 
inspired by the bronze patina of the ancient 
Egyptian containers and implements used for eye 
make-up in Cleopatra’s time. Under the parent 
company’s direction the roster of Aziza products 
has grown rapidly. In 1961, Aziza Auto¬ 
matic Eye Pencil and Pressed Powder Eye 
Shadow were introduced, followed by the highly 
successful Aziza Brush-On Mascara, and Aziza 
Fluid Eye Shadow. This fast-changing market^ 
has been characterized in recent years by 
many new products and applicator inno¬ 
vations. Today Aziza products retain the 
same high quality on which their reputa¬ 
tion was established in the years past. 










































Two companies, each founded by two singularly individu¬ 
alistic men, Robert A. Chesebrough and Theron T. Pond, 
have written an exciting chapter in the history of the 
American system of free enterprise. From the days when 
Robert A. Chesebrough first sold his then little-known 
“Vaseline” Petroleum Jelly from a horse-drawn wagon to 
customers in upper New York State, and Theron T. Pond 
peddled bottles of his cure-all Extract throughout New 
England, to the emergence of the present world-famous 
cosmetics and proprietaries manufacturer, the pattern 


down the years has been one of steady growth. Ultimately, 
the merger in 1955 of Chesebrough Manufacturing Co., 
Consolidated, and Pond’s Extract Co., brought together 
two of the most highly venerated product names in Amer¬ 
ica : “Vaseline” Petroleum Jelly, and Hair Tonic, and Pond’s 
many beauty creams and cosmetics. With the merger, a new 
dynamic force was introduced and almost immediately 
Chesebrough-Pond’s Inc. began to expand its product 
lines, both through an increased emphasis on up-to-date 
scientific research and a series of exciting acquisitions. 


I960 1962 








set up his first 
City. There are 


CUTEX . . . ODO-RO-NO-Late in 1960, 

Cutex and Odo-ro-no, two of the oldest and 
best known names in the cosmetics and toi¬ 
letries field joined the Chesebrough- 
Pond’s family. Cutex Cuticle Remover, 
the first of the Cutex line of products, 
was originated by the late Northam 
Warren shortly before World War I. 

After this initial success, the tremen¬ 
dous opportunities in nail care items be¬ 
came apparent to Mr. Warren and he 
manufacturing operation in New York 

many firsts in the history of Cutex nail care 
products. In 1916 Mr. Warren first 
introduced liquid nail polish in 
this country. He was also the first to market 
nail-white in cream and pencil form, oily polish 
remover, and cuticle oil. Later, Odo-ro-no, the first 
mass-market deodorant was introduced. This tradi¬ 
tion of new product innovations has continued under 
the Chesebrough-Pond’s aegis. The year 1962 saw 
the introduction of the exciting “Eyes By Cutex”, 
an entirely new line of Cutex eye make-up prod¬ 
ucts, including eye pencils, three different types 
of eye shadow, and mascara in two forms. 

In addition, a new series of attractively pack¬ 
aged Cutex “Pearl” and regular nail pol¬ 
ishes, and a new, improved Cutex Nail Polish 
Remover promise to win wide acceptance 
with consumers throughout the country. 



Q-TIPS—Continuing to add well-known product names to 
the ever-growing roster of its products, Chesebrough- 
Pond’s in 1962 acquired Q-Tips, Inc., the world’s largest 
manufacturer of both flexible and wooden cotton swabs 
and cotton balls. For many years a byword in households 
all over the world, these fine products, with literally hun¬ 
dreds of uses, form an ideal adjunct to many of the Com¬ 
pany’s proprietary and cosmetic products. Although still 
a relatively new member of the Chesebrough-Pond’s family, 
recent developments point to exciting future changes in 
packaging and, of course, in the all-important area of 
new Q-tips brand products. 
















Q-Tips, world’s largest manufacturer of cotton applicators, 
and the newest member of the Chesebrough-Pond’s family, 
has had a corporate history no less fascinating and varied 
than that of its founder, the late Leo Gerstenzang. As a 
young man Mr. Gerstenzang, who was born in Warsaw, 
Poland, visited the United States, liked what he saw, and 
determined to become a U. S. citizen. After serving in the 
trenches with the U. S. Army during World War I, he 
became associated with the then fledgling Red Cross Or¬ 
ganization. Later, because of his fluency in languages and 
first-hand knowledge of Europe, Mr. Gerstenzang was 
called upon by ex-President Herbert Hoover, then Relief 
Administrator, to assist in the Relief Administration’s re¬ 
habilitation activities. 

In 1922, after service in other war rehabilitation 
agencies, and a brief period spent in the banking business, 
Mr. Gerstenzang, with his wife, returned to the United 
States and founded the Leo Gerstenzang Infant Novelty Co., 
a firm dealing in accessories essential to baby care. It is 
here that the story of Q-Tips begins. 

A year after their return, when their baby daughter was 
born, Mr. Gerstenzang often observed his wife applying 
a wad of cotton to a toothpick to be used as an applicator 
during the infant’s daily bath. Being mechanically minded 
and a man who loved to “make things,” he conceived the 
idea of manufacturing a ready-to-use cotton swab by auto¬ 
matic machine. 

After several years of intensive experimentation and 
research, a machine was finally developed which would 
take a stick of carefully selected and cured non-splintering 


birchwood with blunt ends, and wrap cotton uniformly at 
each end. The swabs were then packaged in a sliding tray 
type of box enabling the consumer to open the box and 
extract a single swab with one hand. To insure the utmost 
in protection, the boxes were then sterilized and sealed 
with an outer wrapping of glassine. (This was later changed 
to cellophane.) The entire operation was accomplished 
entirely by machine, so that the phrase “untouched by 
human hands” became widely known in the production of 
cotton swabs from manufacturing to packaging. 

The product, however, still required a name. After sev¬ 
eral were considered and discarded, the applicators were 
ultimately called “Baby Gays.” In 1926, the labels were 
changed to read “Q-Tips Baby Gays.” Later on, the name 
Baby Gays was also discarded and Q-Tips became the iden¬ 
tifying mark for its brand of cotton swabs. 

Almost immediately, the product caught on, and sales 
began to show a steady increase. Although Q-Tips Cotton 
Swabs originally were designed for baby care such as 
cleaning of baby’s ears, nose, and mouth, oiling of the 
infant’s tender skin, and as an applicator for baby lotions, 
consumers found literally hundreds of other uses for the 
handy little swabs. 

In the workshop they were used for applying liquid 
cement or glue in small, hard-to-get-at places, and to oil 
parts of tools and machines needing only a small amount 
of lubrication. Sportsmen were using the swabs to oil rifles 
and to clean fishing reels and guns. 

Homemakers were finding them handy for touching up 
furniture scratches. Cotton swabs were even being used 
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Further consolidation of product lines at our principal 
manufacturing plants resulted in new and additional sav¬ 
ings and operating efficiencies during the year. The prin¬ 
cipal manufacturing plant in Clinton, Connecticut and the 
Manhattan plant, which produces Pertussin cold remedies, 
operated at high levels and continued to satisfy the grow¬ 
ing demand for these products. 

During the year the Stamford Plant became the second 
major producing unit in the domestic manufacturing sys¬ 
tem. All lipstick color grinding, molding, and packaging 
were consolidated at Stamford and the national require¬ 
ments of all Cutex and Odo-ro-no products were produced 
there. 

Q-Tips Cotton Swabs and Balls are manufactured at our 
plant in Long Island City, New York. This plant operated 
on a full three-shift basis throughout the year, and because 
of the growing demand for our products, it was necessary 
to increase our capacity through the purchase of new 
machines. 

The U.S. Brush Company of Omaha, Nebraska, which 
was acquired with the Northam Warren acquisition and 
which produces plastic packaging items for Cutex brand 
products, began the production of such items for Pond’s 
and Vaseline brand products, effecting satisfactory econo¬ 
mies in this area. 

Coordination of nation-wide storage and shipping ac¬ 
tivities, aimed at greater economy and efficiency, continued 
during the year. The Jacksonville, Florida and Charlotte, 
North Carolina warehouses were discontinued. Their func¬ 
tions are now being handled by the Atlanta, Georgia ware¬ 


house and office, which have been expanded to service the 
Southeastern part of the country. The Portland, Oregon 
warehouse was also closed, and products destined for the 
Northwestern part of the nation are being stored and dis¬ 
tributed more efficiently and economically from San Fran¬ 
cisco, California. A new, 77,000-square-foot warehouse in 
Monticello, Indiana, was completed during the year and is 
now handling order billing, processing, storage, and ship¬ 
ping operations for the distribution of our products 
throughout the Midwest. 

Relations w ith employees at the various plant and ware¬ 
house installations continued on a satisfactory basis. Bene¬ 
fits for former Northam Warren and Q-Tips personnel 
were improved and brought in line with Chesebrough- 
Pond’s standards. 



This modern control board automatically handles a 
number of complex pumping and flow operations 
at our Perth Amboy refinery. 
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RESEARCH AIND DEVELOPMENT 


The Research and Development Division has continued to 
increase its activity throughout the past year. The Division 
has worked closely with the New Products Marketing Sec¬ 
tion to evaluate and select future products which would 
offer significant technical improvement, increased con¬ 
sumer acceptance, and a broad market potential. A wide 
variety of new product possibilities has been evaluated 
according to these criteria, with the most promising new 
products receiving the major portion of the Division’s time 
and attention. 

Basic research dealing with skin and fingernails has 
received increased emphasis in the Division’s search for 
original and efficacious products. 

The Research and Development Division has also 
directed particular attention during the year toward new 
proprietary drug products offering improved effectiveness 
over those currently on the market. The Division has ex¬ 
panded its research staff in this special area, has con¬ 
structed both a drug products pilot plant and a pharma¬ 
ceutical products instrumentation laboratory. The new 
laboratory houses the more intricate and automated 
analytical control equipment which your Company main¬ 
tains to perform increasingly complex pharmaceutical 
analyses. This equipment is also being utilized to improve 
the quality control of both basic ingredients and finished 
products. 

In connection with its increased involvement in the 
cosmetics and proprietary fields, the Research and De¬ 
velopment Division has broadened its scope and estab¬ 
lished closer contacts with medical schools, research 


institutions, and associated individuals. From these 
sources the Division obtains detailed information on the 
latest scientific achievements in order to evaluate their 
potential advantage and feasibility to your Company. Once 
a decision has been reached and research work initiated, 
the Division’s facilities and personnel are supplemented 
with outside independent laboratories which are specially 
equipped to conduct preliminary screening studies, toxi¬ 
cological tests, and clinical trials under the Company’s 
supervision. 

Through its Research and Development Division your 
Company has persevered in its efforts to ensure that its 
products are manufactured with only the purest, safest, 
and most effective ingredients available. These rigid stand¬ 
ards will continue to be maintained during 1963. 



Dr. Paul Lauffer (left), of the research staff, 
receives the Society of Cosmetic Chemists* 
1962 Medal Award from 
Warren Dennis, Society President. 
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CHESEBROUGH-POND’S INC. 

AND SUBSIDIARIES 
(See Note 1) 

ASSETS 

CONSOLIDATED 

DECEMBER 31, 


196^ 

1961 

CURRENT ASSETS: 



Cash. 

$ 9,835,815 

$ 7,125,060 

Marketable securities, at cost which approximates market . . 

2,560,215 

4,105,057 

Accounts receivable. 

17,401,829 

15,109,454 

Inventories, at lower of cost or market. 

20,342,021 

18,245,868 

Prepaid expenses. 

1,406,444 

1,277,616 

Total current assets. 

51,546,324 

45,863,055 

INVESTMENTS AND OTHER ASSETS: 



Subsidiary not consolidated, at cost. 

25,000 

25,000 

Cash value of life insurance policies. 

— 

599,237 

Other, at cost. 

437,455 

343,211 


462,455 

967,448 

FIXED ASSETS, AT COST: 



Buildings and equipment. 

22,502,708 

21,307,177 

Less accumulated depreciation and amortization. 

8,550,656 

7,767,768 


13,952,052 

13,539,409 

Land. 

882,900 

910,608 

Net fixed assets. 

1 1.834,952 

14,450,017 

DEFERRED CHARGES. 

74,503 

166,700 

NOTES RECEIVABLE-STOCK PURCHASING PLAN. 

325,115 

584,369 

GOODWILL AND TRADEMARKS, AT COST. 

8,185,105 

7,288,353 


$75,428,454 

$69,319,942 

See notes to financial statements. 
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BALANCE SHEET 

LIABILITIES AND STOCKHOLDERS’ EQUITY 

DECEMBER 31, 


— 

1962 

1961 

CURRENT LIABILITIES: 



Notes payable and foreign bank overdrafts. 

$ 1,395,319 

$ 1,673,097 

Accounts payable and accrued liabilities. 

11,091,261 

9,518,022 

Federal and foreign income taxes. 

6,779,763 

5,045,887 

Long term debt due within one year. 

1,000,000 

1,000,000 

Total current liabilities. 

20,266,343 

17,237,006 

LONG TERM DEBT-DUE AFTER ONE YEAR. 

12,100,000 

13,100,000 

DEFERRED EXECUTIVE INCENTIVE COMPENSATION . . . 

389,424 

306,722 

STOCKHOLDERS’ EQUITY: 

Capital stock (Par value $2.00 per share) 

Authorized—5,000,000 shares 



Issued —3,351,560 shares (1961—3,338,855 shares) . 

6,703,120 

6,677,710 

Capital surplus. 

3,934,141 

3,752,019 

Earned surplus . 

32,038,238 

28,254,010 


42,675,499 

38,683,739 

Less: 50 shares of treasury stock ( 127 shares—1961) at cost . . 

2,812 

7,525 

Total stockholders’ equity. 

42,672,687 

38,676,214 


$75,428,454 

$69,319,942 

See notes to financial statements. 
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CHESEBROUGH POND’S INC. 
AND SUBSIDIARIES 
(See Note 1) 


CONSOLIDATED STATEMENT OF INCOME 


Net sales. 

Cost of products sold. 

Gross profit. 

Selling, advertising and administrative expenses . 
Income from operations. 

Other income (expense) : 

Royalties. 

Interest . 

Interest on long term debt. 

Gain or (loss) on disposal of fixed assets . . . 

Loss on foreign exchange. 

Miscellaneous—net. 

Income before provision for taxes on income . 
Provision for federal and foreign taxes on income 
Net income. 


YEAR ENDED DECEMBER 31. 


1961 


§107,845,334 

43,806,951 

64,038,383 

52.303,549 

11,734,834 

1,629,483 
118,000 
(722,260) 
(43,127) 
< 183,239) 
206.512 
1.005,399 
12,740,233 
6,357,787 
$ 6,382,446 


196 ^ 

$114,580,876 

43,716,912 

70,863,964 

56,981,504 

13,882,460 

1,606,187 
163,946 
(674,958) 
197,823 
(637,263) 
461,822 
1,117,857 
15,000,317 
7,703,478 
$ 7,296,839 


CONSOLIDATED STATEMENTS OF SURPLUS 
YEAR ENDED DECEMBER 31, 1962 



Earned 

Capital 


Surplus 

Surplus 

Balances at December 31, 1961. 

. . $28,254,010 

$3,752,019 

Add: 

Net income. 

. . 7,296,839 


Proceeds in excess of par value on issuance of 
capital stock under: 

Stock Purchasing Plan. 


49,122 

Stock Option Agreement. 

. 

133,000 


35,550,849 

3,934,141 

Dividends paid—$1.05 per share. 

. . 3,512,611 


Balances at December 31, 1962 . 

. . $32,038,238 

$3,934,141 


See notes to financial statements. 
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NOTES TO FINANCIAL STATEMENTS 


1. BASIS OF CONSOLIDATION 

The consolidated financial statements include the accounts 
of all domestic and foreign subsidiaries except those of a 
United States subsidiary corporation operating only in 
Japan, the assets and income of which are not significant. 

During 1962 the Company acquired the capital stock of 
Q-Tips, Inc. in exchange for 300,000 shares of its capital 
stock. This acquisition has been accounted for as a “pool¬ 
ing of interests”. Accordingly, the consolidated financial 
statements for 1961 have been restated to include the 
accounts of Q-Tips, Inc. As of December 31, 1961, this 
transaction resulted in an increase in capital stock of 
$600,000 (par value of Chesebrough-Pond's shares is¬ 
sued), an increase in capital surplus of $402,610 (excess 
of the par value of Q-Tips stock over the par value of the 
shares issued), and an increase in earned surplus of 
$680,379 (accumulated retained earnings of Q-Tips). 

2. CONSOLIDATED FOREIGN OPERATIONS 

The consolidated balance sheet at December 31, 1962 
includes net assets of $20,945,752 for subsidiaries and 
branches in foreign countries. In general, fixed assets are 
included at the approximate rates of exchange at dates 
of acquisition. All other assets, liabilities and operating 
accounts, except depreciation, are included at the approx¬ 
imate year-end rates of exchange. The consolidated state¬ 
ment of income includes net income for the years 1962 
and 1961 amounting to $3,612,415 and $3,545,190 respec¬ 
tively, pertaining to operations in foreign countries. For¬ 
eign taxes on income amounted to $2,922,753 in 1962 and 
$3,026,972 in 1961. 

3. INVENTORIES 

Inventories at December 31, are as follows: 

1962 1961 

Finished goods .... $10,737,042 $ 9,082,694 
Raw materials and 

mateiidls in progress . 9,604,979 9,163,174 

$20,342,021 $18,245,868 

Inventories are stated at the lower of cost (first-in, first- 
out basis) or market (replacement value). 

4. GOODWILL AND TRADEMARKS 

Goodwill and trademarks increased $896,752 over 1961, 


primarily due to the acquisition of the assets of Vasenol 
Werke Dr. Arthur Kopp KG, a German company. 

5. LONG TERM DEBT 

Long term debt due after one year consists of the following: 
4%% promissory notes due in equal an¬ 
nual installments of $1,000,000 in 1964 
and 1965 and $100,000 in 1966 . . $ 2,100,000 

5% promissory notes due in equal annual 

installments, 1967 through 1976 . . 10,000,000 

$ 12 , 100,000 

The agreements covering the foregoing notes contain 
provisions that the Company will not pay cash dividends 
or acquire any shares of its capital stock except to the extent 
of $5,000,000 plus consolidated net income accrued sub¬ 
sequent to December 31, 1960, or if the consolidated net 
current assets would be reduced by such action to less than 
$20,000,000. At December 31, 1962, $11,279,981 of con¬ 
solidated earned surplus was not restricted under these 
provisions. 

6. EXECUTIVE INCENTIVE PROFIT-SHARING PLAN 

During 1962 $499,380 was charged to income under the 
provisions of the Executive Incentive Profit-Sharing Plan. 
As provided in the Plan $257,075 of this amount will be 
paid in 1963 to the participating employees and the balance 
of $242,305 will be held for subsequent distribution to 
such employees upon their retirement, death or termina¬ 
tion of employment. 

The undistributed amount is not currently deductible 
for federal income tax purposes but has been shown in 
the consolidated balance sheet net of the tax applicable 
thereto. 

7. STOCK PURCHASING PLAN 

At January 1, 1962, 251,145 shares of capital stock were 
reserved under the Stock Purchasing Plan, as amended 
and approved by the stockholders, for sale to certain officers 
and administrative employees, at a price per share equal 
to fourteen times the average earnings per share during the 
five years preceding the year in which the offering is made 
($20.16 in 1962). Payments may be made in installments 
over a period of five years, and interest is payable on 
the unpaid balance. On the unissued shares for which 
purchase agreements are outstanding, participants are paid 
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or credited with an amount per share equal to the dividends 
paid by the Company on issued shares. The purchaser may 
not dispose of the shares purchased for a period of five 
years from the date of acceptance of the purchase agree¬ 
ment by the Company. Not more than 50,000 shares may 
be made available for purchase in any one year. 

At January 1, 1962 no purchase elections were out¬ 
standing. During the year employees elected to purchase 
36,015 shares, agreements for 900 shares were cancelled 
and 2,705 shares were fully paid for and issued. The market 
price at the time of the employee’s subscription averaged 
$56.17 a share or $1,972,287 in total. The proceeds from 
the shares issued were $54,532 of which $5,410, repre¬ 
senting the par value, was credited to capital stock and 
the balance ($49,122) was added to capital surplus. At 
December 31, 1962, 248,440 shares were reserved, of 
which purchase elections for 32,410 shares were out¬ 
standing. 

In accordance with present Treasury Department regu¬ 
lations, the Company will be entitled to a tax benefit, when 
the five year restriction period mentioned above ends, 
amounting to the tax, at the then current rate, on the dif¬ 


ference beween the purchase and market prices on the date 
of the employee’s subscription or on the date the restriction 
ends, whichever is the lesser. In effect, the tax benefit pro¬ 
vided by these regulations will increase the amount re¬ 
ceived by the Company for the stock sold under the Plan. 
No provision has been made for this tax reduction in the 
accompanying financial statements. 

8. STOCK OPTION AGREEMENT 

Mr. Jerome A. Straka was granted an option in 1958, which 
was approved by the stockholders, to purchase 50,000 
shares of the Company’s capital stock at $15.30 per share 
(95% of the fair market value on the date granted) or 
$765,000 in total. Under this option Mr. Straka previously 
purchased 40,000 shares for $612,000 and on August 20, 
1962 purchased the remaining 10,000 shares for $153,000. 

9. DEPRECIATION AND AMORTIZATION 

Provision for depreciation and amortization charged to 
operations amounted to $1,533,952 in 1962 and $1,399,507 
in 1961. 


ACCOUNTANTS’ REPORT 
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Arthur Young X Company 

Certified Public Accountants 

165 BROADWAY 

New York 6 


U. S A, CANADA, MCXICO, SOUTH AMERICA 
OREAT SRITAIN. CONTINENTAL CURORT 
MIDOLC CAST. SOUTH AFRICA, AUSTRALIA 


The Stockholders 
Chesebrough-Pond's Inc. 

We have examined the accompanying consolidated 
balance sheet of Chesebrough-Pond's Inc. and subsidiaries 
at December 31, 1962 and the related consolidated statements 
of income and surplus for the year then ended. Our examina¬ 
tion of the financial statements of the company and its 
subsidiaries, which did not include the financial state¬ 
ments of subsidiaries in Argentina, Mexico and Switzerland, 
was made in accordance with generally accepted auditing 
standards, and accordingly included such tests of the 
accounting records and such other auditing procedures as 
we considered necessary in the circumstances. We have 
received the reports of other independent public account¬ 
ants with respect to their examinations of the financial 
statements of the subsidiaries in the countries mentioned 
above. 

In our opinion, based upon our examination and the 
reports of other independent public accountants referred to 
above, the statements mentioned above present fairly the 
consolidated financial position of Chesebrough-Pond's Inc. 
and subsidiaries at December 31, 1962 and the consolidated 
results of their operations for the year then ended, in 
conformity with generally accepted accounting principles 
applied on a basis consistent with that of the preceding 
year. 

February 27, 1963 
















CHESEBROUGH-POND’S INC. 
AND SUBSIDIARIES 


FIVE-YEAR SUMMARY 



1962 

1961 

1960 

1959 

1958 

OPERATIONS (in thousands of dollars) 






Net sales. 

$114,581 

$107,845 

$ 80,226 

$ 75,190 

$ 67,477 

Costs and operating expenses. 

100,698 

96,110 

70,453 

67,086 

60,019 

Income before taxes. 

15,000 

12,740 

10,287 

8,590 

7,506 

Income taxes. 

7,703 

6,358 

5,045 

4,130 

3,924 

Net income. 

7,297 

6,382 

5,242 

4,460 

3,582 

Shares outstanding at year end. 

3,351,510 

3,338,728 

3,293,310 

3,225,355 

3,139,980 

Earnings per share*. 

$2.18 

$1.92 

$1.60 

$1.40 

$1.15 

Dividends per share. 

1.05 

.91 

.88 

.80 

.80 

YEAR-END FINANCIAL POSITION 
(in thousands of dollars) 

Current assets. 

$ 51,546 

$ 45,863 

$ 42,124 

$ 29,082 

$ 28,165 

Fixed assets (net). 

14,835 

14,450 

14,644 

10,885 

8,811 

Other assets. 

9,017 

9,007 

9,581 

3,551 

2,196 

Total assets. 

75,428 

69,320 

66,349 

43,518 

39,172 

Current liabilities. 

20,266 

17,237 

14,430 

10,476 

9,884 

Working capital. 

31,280 

28,626 

27,694 

18,606 

18,281 

Stockholders’ equity. 

42,673 

38,676 

34,771 

32,677 

29,054 

Stockholders’ equity per share. 

12.73 

11.58 

10.56 

10.13 

9.25 

The above tabulation includes for all years the applicable information 
for Q-Tips , Inc., acquired by the Company in 1962. 

*Based on the average number of shares outstanding during 
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